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Lightner Communications was founded
by Matthew Lightner who has spent
over 25 years in the broadcasting field
building and maintaining facilities for
radio stations all over the country.

He has worked for some of the largest radio groups including
iHeartMedia, Cumulus Media, Entercom, ABC Radio Networks,
and many more. Matt now brings his experience locally to this
group of stations and has surrounded himself with other
professionals forming a dream team of local talent to serve
your business's advertising needs

Our stations are locally owned and are involved in our
community; raising money for charities, promoting events, and
much more. We pride ourselves on having a great marketing
team to help your business or event reach its fullest potential
with marketing solutions to improve your bottom line. As a
locally owned company, we can customize an advertising
package to fit your needs and budget without having to use a
standard corporate package, or waiting for an out of town
manager to approve. Our professionals are eager to help your
business grow! Lightner Communications is radio with the
technology to serve the next generation!

Call us today to discuss your marketing needs!
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you know these
companies have their

Attractions for Everyone! headquarters in Blair

Baker Mansion County?
DelGrosso Park Hoss’s Steak & Seafood
Fort Roberdeau Mallo Cup
Horsehoe Curve Sheetz
Lakemont Park Slinky

Railroader’s Memorial Museum PennState

Altaona
Source: census.gov



One reason radio maintains its WEEKLY REACH OF AUDIO AMONG ADULTS 18+

broad reach is due to high usage BASED ON TOTAL U.S. POPULATION
occurring away from the home.
Automobiles are the most aaoio [O
significant listening location, as
65% of all non-home radio use STREAMING AUDIO ON SWARTPHONE ||
More than 244.5 occurs there. That number
eI Ll increases to 77% on weekends. SATELLATE RO
b adetosibad  Nearly one-third of non-home
the z:t:i:tc;i sach listening also occurs at work where STREAMING AUDID ON TABLET

consumers can multitask while they

carry out their jobs.
Source: newsgeneration.com Source: Nielsen National Database, Fall 2018

radio reaches

89% of adults

HIGHEST REACH AMONG ALL MEDIA OPTIONS
12+ every week

of drlvers use
AM/FM!radio while m-car l

more than.-. Se:co: Neilsen Audio Radas 1.1'2.
owned digital music - 45% BapP E018 Nostly)came Mastums
cd player - 43%
online radio - 28%
podcasts - 26%

% currently using medium  SiriusXMm - 22% ,' I-I G H T N E R
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Source: Scarborough USA. 2018 Realse 2 Adults 18-49 July 2017-Novemer 2018 Adults 18+ driven or ridden in a car the last month cr

Source: The Infinite Dial 2019- Edison Reasearch/ Triton Digital, ff" COMMUNICATIONS
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RADIO DELIVERS RETURN ON AD SALES

$23.21

Radio Payback per S1 Investment
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Gray represents results from the 2014 Catalina studies, other colors represent studies done in 2015

& based on 2014/2013 comparisison
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Cepyright © 2017 The Nielsen Company, 2017

Many successful businesses in this area
advertise with our stations.

WY&®BECAUSE IT WORKS!

" BRAND RECALL IS GREATER AMONG
RADIO ADVERTISERS

Average Brand Unaided Recall %
12.4%

>
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Non-radio advertisers Radio advertisers

Source: Media Score/Local Ad Recall-5,040 Rstener respondents from 18 survey investigeting & seles categories in 7 different markets during
Mar. 2015-Jan. 2017, Markets: Charlotte, NC; San Francaco, CA; Atlanta, GA; Detroit, MI; Philadelphia, PA; Las Vegas, NV, and Springfield, MA

What Happens When
Ceme Onf

Source: 2011 Nielsen Audb. Medie Monitor, end Coleman Insigts
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Source: Nielsen Audo, RADAR 142, September
2019 (Mon-Sun, 24 Hr, Waekly TSL Estimatea



Our Adult Contemporary
programming includes;hits from the
early 80s thru today, and appeals |
toa very Iargeqage derrrograph:c "
Combmmg this with our renowed .
on-air personahtres makes Mix 94 ~7
a to;ﬂperformer year after year in «,
Central PennsylvamaﬁEffecttve inj:
reachmgﬁwomen 25"64 MIX
9‘317 enjoys heavy

hstenmg especrally E}Iﬂﬂi@éﬁmﬂ

People who listen to Mix 94.7 are educated,

FORMAT: employed, active, and loyal to the station.

Adult Contemporary They listen often and for longer periods of
time than the average radio listener.

Stay Connected!
@ My Mix 947

AVERAGE AGE: 35+
Men 40% Women 59%

Median [ncome: $82,000

Danice Bell Rich nis

College Grad- 46% “LISTEN Anwrne ANYWHERE!

e

i Homeouners - 70% (7 _Mm | W Locally on your radio: 94.7 FM
8. -1' F e pots | » b M ~|On your smart phone/connected in your car: Lightner Radio App
. ALY Al | Streaming online: MyMix947.com

- |On your smart home device: “Play WBRX”
' m‘ TWE9 . SEPC £

| ‘The MIX 94. 7 audience gtves ourclients |, - =
| a‘ powerful opportumty to communicate A ‘ TH E Bé &t M l x
to listeners in a prime demographic '
who are ready and able to buy. OF EVERYTH'NG




Classic Hits Gold Stay Connected!

WTRN e @ WTRN Radio

(1}
GAS S/ CRRAV.ORITES Women 50% AN
9 6 < g g ’ ” 0' " 4 Median Income: $85,700 } '_hlﬁ;m 100, r'm T

PLAYING THE GREATEST HITS OF ALL TIME Homeowner: 71% l'-j’.‘i‘.!"::pt._;n , : s
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Classic Favorites is a unique heritage station in Central Pensylvania | i S v N O o

offering an AM signal plus two FM signals. WTRN can be found on
96.9 FM and 100.7 FM and 1340 AM all across Blair County.

96.9 & 100.7 Classic Favorites WTRN plays Blair County’s
favorite music from the 60s through the early 80s. Appealing to a
broad and lucrative 35+ age demographic, and the demographic
that listens to radio the most, WTRN combines elements that this
demographic grew up with like: Top Of The Hour News, Weather,
Sports, and Stock Market reports. WTRN also is a Pittsburgh
Pirates affiliate, and carries numerous local High School sports,
and community events. Add to this, a full staff of local and B e RN & Y J
recognizable, veteran air personalities. Classic Favorites WTRN RSP L BV iR b el NALT WTRN 96. oFM |

delivers outstanding results for its clients! - — LISTEN AIME “ANYWHERE! 124

- |

Locally on your radio: 100.7 FM, 96.9 FM, or 1340 AM

On your smart phone/connected in your car: Lightner Radio App
Streaming online: WTRNradio.com

On your smart home device: “Play WTRN”

Debbie Hoy W W j A% | Denny Pompa
Mornings |V ’ Sundays
6a-10a RS, . ! Noon-6p
Dou Herendeen Dave Shannon

WTRN is Central Pa’s home for Pittsburgh Pirates baseball!

We also carry a number of high school sports that follow

iddays Nights teams from the regular season into the post season.
10a-3p 6p-10p




FORMAT: Variety Hits

playing what\we want gy
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If{iPandoralhadlalbrotheghisinamelwouldiberJACK!,

College Grad- 354

Homeowners - 664

WHO LISTENS TO IACK?'
This musical mix does not fall into a
traditional radio industry format

- category. Neither does the audience.

" Let’s call our approach ‘Adult Variety. i 4 w
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TALKRAD|O 98 5 News Talk Radio Listeneré

Average Age - 35 + i}
// 0 60% Men 40% Women 1
59% College Grads 81% Homeowners ..

Talk Radto 9 5FM/1240 AM VRTAlis thelBlair(C
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| Talk Radio 98.6 FM / 1240 AM

WRTA is the flagship home for the /=
Pittsburgh Pirates AA Affilaite, The @

L
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Altoona Curve. WRTA also airs
several local High School sports,
Sports Updates from Fox Sports,
and News and Weather 24 hours a
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1370 AM / 96.1
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Plays the Legends of Country

We hear it all the time,

“country music today just _ iR d &gy s 5, o PN
isn’t the same”. The all "Average'Age:/25+) e P fns i N NS | e
new Hank FM is here with Mon'50% 1 Women'50%. : At Joonitommind =7 AT Sy
an answer. Our format P O
focuses on country music MedianIncome:{$70,800,
when it was at it’s prime, College:35%
from the 90’s to the early -
2000’s.

L Bellavllie

Format:{GoldBased, Country]
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Format: Classic Rock

f Stay Connected!
@ Q 94 Classic Rock

Average Age: 35+

L) Men 64, Women 357
WO Median Income: $75,000

% j College Grad: 387%
DI—ASSID RCL|: e S L

PO O EW SOV WEWIEEEWEEWwWwTYESE@WEWwewwww

The regfons favonte classrc rock stat:on we pnde ourselves for,bemg the stat:on AL

i

o i Sl e S

JJJJJJJJJJJ

been forgetten by the ether statfons Our Irsteners -are: fantast.'caﬂy !aya! tumng 1 & @ ¢

A o Bl o B Ml F O B E B W W W W W W SN N W W W

daf!y and_ for. extended periods.ofitimef ) ) S I ) I ) ) )

....... P O W OO WO WSO WEWWwWEWwEE Wy Wwww

Q94 BRINGS A _PERFEC T”BLEND OF LOCAL AND NATIONAL TALENT
'WEEKDAYS |
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Adam Erickson heeeee®
' Weekdays 3p-7p St A
¢ Adam has been a staple of Q94 since 1991 |~~~/ ~
and is a household name in our area. ;’J"’j;;;g

‘ WOUUUUUOUTODOBO R ' e L ocally on your radio: 94.3 FM
- 4 @B On your smart phone/connected in your car: Lightner Radio App
%% & & 4otreaming online: Q94ClassicRock.com

BOB&TOM 6! RT‘JE E[IHMM'I A HOMEGRO - N
YT ‘ B "’, _ROCKER B8 0n your smart home device: “Play WBXQ”
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WEEKNIGHTS .
TP DN IOHT s JReeenﬂyfthe/C{esstock radio format registered its-

e S vl gl vl Sl il gl el

o _highest audience share in a decade. It remains a

—

Sean McKay

Weekdays 10a-3p

Sean had the #1 morning show in Altoona
for nearly 20 years! He frequently shares
unfiltered opinions and is happy to reach a
larger audience in our region.

“ 7 reliable performer in all market sizes and rates
J extreme!y weﬂamong its core demograpmc of 35 fo

_  5%4-year-old men. We are confident Q94 is a solid

Dndindsbolndindidchodod -performer for our cl.'ents

=

l saturday & Sumiay 10 PM - Midnight

...............




i a V0 r | t els For our clients that would like to extend their message [
into the Johnstown market adding Easy Favorites |
102.9FM / 1230AM WCRO to your marketing plan is a
smart investment!

W C R O
We found that there was a hole  SCUGLII I CUTTIET

in the Johnstown market and a Age:145+ _‘ i i : i)
very receptive audience for our . o PSS *F; _,“L
highly successful Easy LD WEIEDGHD e ARl S O e " -/ :

Favorites format, so WCRO :
102.9 FM/1230 AM serves

listeners from the Johnstown to
Somerset area. 71%;

WCRO is your station for 4§ '
Pitt football and
basketball plus Greater
Johnstown School
District sg

T LISTEN AHYTIHE, ANYWHERE!

Ionlﬂm

-
ﬂ II pwood

Locally on your radio: 102.9 FM or 1230 AM
On your smart phone/connected in your car: Lightner Radio App
Streaming online: WCR01230.com

NEWS

WEATHER UPDATES ~ every howr
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download the : :
Lightner Radio l"'ste“:‘\av:ﬂ)a‘k;\le on?lr:t:tioi::(g:tﬁvcc:OQVLce
st 9 il ~ Matt Lightner
W R0E S o] w , President
A‘Qxa (814) 239-8323
p\&Y matt@lightnercom.com
= 3009,3 Robert Taylor

mo Operations Manager
(814) 943-6112

rtaylor@lightnercom.com

Mike Parks
General Sales Manager

(814) 943-6112

mparks@lightnercom.com
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814) 943-6112 (814) 943-6112

1370 AM / 96.1
HANK FM

Plays the Legends of Country

a 'Il_:f.\:' _I. ‘I,a,".- :'r'(_]; W '"i‘ '\?';: __-‘"i; } /
41074 .
BLASSIE FAUOEIVES
PLAYING THE GREATEST NATS OF ALL TIME playing what we want

] IR [ S 4 > |
1074 .
BRASSIE FATDEIVES
96.95100.7
PLAYING THE GREATEST RITS OF ALL TIME playing what we want’




